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consideration of current and ongoing trends and issues. It 

explores the growing subset of beverages made with ingredients 

produced according to organic principles and standards. It also 
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contains Beverage Marketing’s volume, per capita consumption 

and compound annual growth projections by category through 

2018. 
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The answers you need 

 How have organic beverages fared in today’s economic climate?  
 

 What major trends and issues most affect the U.S. organic beverage market?  
 

 Which beverage type claims the largest shares of total U.S. organic beverage volume, and 
which are growing the fastest?  

 
 How large is the market for organic beverages likely to become in the near future?  

This report features 

Organic Beverages in the U.S. explores the growing subset of beverages in multiple categories made 
with ingredients produced according to organic principles and standards. It features:  

 Background information on the burgeoning organic industry with consideration of current and 
ongoing trends and issues   
 

 A break out of the organic beverage industry by volume for 10 beverage categories and includes 
per capita consumption figures 

 
 Concise descriptions of each organic beverage type, touching on category-specific concerns and 

looking at the activities of the leading companies and brands within each particular sectors. 
Companies and brands discussed include Guayaki, Sun Opta, Westsoy, Organic Valley and 
others.  
 

 Scrutiny of the historical and current organic markets for  beer, carbonated soft drink (CSDs), 
coffee, distilled spirits, energy drinks, fruit beverages, milk, soymilk, tea and wine, providing 
volume and growth statistics 

 
 Volume, per capita consumption and compound annual growth projections for each beverage 

category and analysis of the forces determining the organic beverage market’s future through 
2018 
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